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Don’t forget to get your
$5 classified ads!
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734-240-0214
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in your Monroe County photo
to appear in one of our issues.
Send photo to: photocontest@
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Imagine Monroe County

Elizabeth “Libbie”
Custer may not have been a
very illustrious housekeeper,
probably a little spoiled by her
father Judge Bacon and her
stepmother, but George
Armstrong Custer didn’t much
care about that. He wanted
someone he could talk to, some-
one who could gallop off with
him on horseback, and who
would spend time with him
reading in the library. For the
1800s, Libbie Custer was not
your typical wife.

Born in Monroe Michi-
gan in 1842, Elizabeth Clift Ba-
con was the daughter of a well-
to-do Monroe County circuit
court judge, and a bright, viva-
cious woman who was com-
petitive, high-spirited, and an ex-
cellent student, graduating first
in her class at Boyd’s Academy
for girls. She seemed to have
possessed a certain social con-
fidence, being able to easily talk
to both men and women, and
endear them to her. Although
her first meeting with George
Armstrong Custer, called
“Autie” by his friends, was
soon forgotten by them both, it
is a favorite story around town.
It shows some of her personal-
ity which seemed already to
have been in place at a very
young age.

The story goes that the
boy Autie was walking down
Main Street, which is now Mon-
roe Street, and came upon the
Bacon house. Before being
moved, it was located where the
historical museum now sits.
Libbie Bacon was out playing in
the front yard when she recog-
nized him passing by, and al-
though they had never met, she
yelled out “Hello, you Custer
boy!” At that time, speaking to
boys who had not been formally
introduced was considered ex-
tremely unladylike and went
against all the strict social rules
of her upbringing. So shocked
was she of her own bold outburst,
that she ran into the house as
fast as she could before Custer
even had a chance to reply. He
could only laugh and go on his
way. It wouldn’t be until they
were adults, he being an aide on
General McClellan’s staff, and
her attending Boyd’s Academy,
that they would meet again and
strike up a romance which would
eventually lead to marriage.

It was the Civil War that
ended up bringing Custer and
Libbie together, and right smack-
dab in the middle of the Civil War
was where the new Mrs. Custer
would be. Women in an army
camp were completely unheard
of, but she followed her husband

to the brigade head-
quarters at
Stevensburg. It
was the general
idea that camp was
no place for a re-
spectable lady, es-
pecially if she
wished to retain her
respectability. But
Libbie seemed to
have a strange af-
fect on the men of
the camp whose
vulgarity and drunk-
enness came to a
halt. Army camp
didn’t take the respectability
out of Libby. Libby brought re-
spectability to the army camp.
Other officer’s wives decided
to follow her example, and also
started taking their place next
to their husband’s, away from
home.

An avid writer all her
life, when Libbie was unable to
be with the General, she wrote
to him every day, and he to her.
It seems that she was his big-
gest fan, amazed with his ex-
ploits and in-love with him
whole-heartedly. During their
twelve year marriage, she trav-
eled the country, lived out of
tents, wrote, rode, socialized
with important generals, sena-
tors, congressmen, and even

joked with President Lincoln
about her husband’s bravado.
And when General Custer’s
death in 1876 at the Battle of the
Little Big Horn left her with bills
and little-to-no money, Libbie
Custer turned her pen towards
the public.

Elizabeth Custer wrote
three books, all of which can be
found in either the Dorsch Me-
morial Library, or the Ellis Li-
brary. In 1885 she wrote “Boots
and Saddles,” which describes
her and her husband’s last years
together. “Tenting on the Plains,”
in three volumes, retells the pe-
riod immediately following the

LIBBIE
Continued on page 8

Monroe County citizens
are embarking on a new vision,
standard and quality of life for
our community.  Brought about
by public demand, this new vi-
sioning process named Imagine
Monroe County: A Rich His-
tory, An Exciting Future, will
give citizens an ability to be di-
rectly involved with the vision-
ing and implementation of a plan
to enhance the future of Mon-
roe County.

Imagine Monroe
County will bring together citi-
zens and community leaders to
identify shared goals for all as-
pects of life in Monroe County.
These goals may cover such ar-
eas of common concern as the
natural and built environment,
economic and community devel-
opment, transportation, educa-
tion, culture, recreation, sports,
ethnic diversity, and human

needs among others.  Imagine
Monroe County will also de-
velop strategies to support each
goal.

The new visioning pro-
cess has been initiated by John
Patterson, President and CEO of
the Monroe County Convention
& Tourism Bureau, and is sup-
ported by a team of visionaries.
The community is very excited
to present Imagine Monroe
County, and expects a good turn-
out for future planning meetings.
For several months they have
been accumulating funding and
sponsorship in kind from com-
panies and organizations such as
La-Z-Boy, Monroe Bank and
Trust, DTE Energy, The Mon-
roe Evening News, Monroe
County Chamber of Commerce,
American Speedy Printing, and
Monroe County Intermediate
School District.

An outside firm with
specialized expertise has been
hired to coordinate the vision-
ing process and implementa-
tion.  ACP Visioning and Plan-
ning with offices in Columbus,
OH and New York City has
worked with communities of all
sizes, from small villages to
neighborhoods, cities and re-
gions.  Lead by principals Gianni
Longo and Jamie Greene, their
40 years of combined planning
experience will be used to effec-
tively utilize the ideas derived

from IMC to help our commu-
nity plan, support and develop a
better Monroe County.  ACP has
a large portfolio of improved

By Justin Matley

IMAGINE    Cont. on page 3

All residents can be involved with
the future of Monroe County.

By Kristin Matley

Historical woman: Elizabeth (Libbie) Custer

WOMEN’S MONTH

A rich history....An exciting future!A rich history....An exciting future!A rich history....An exciting future!A rich history....An exciting future!A rich history....An exciting future!
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April
Employment Services & Outsourcing

May
Commercial Real Estate

June
Home Ownership & Upkeep

July
Investment/Reitirement

August
Automobile Services

September
Healthcare

October
Legal Issues

November
Taxes & Accounting

December
Wireless Service & Technology

UPCOMING ISSUES:

Network with other busi-
nesses, make new contacts,
get advice, and help
eachother succeed.

Free informal business forum
for all Monroe County busi-
ness people.

Thursday mornings  at
9:30am

Cafe Classics - 8 E. Front St.

&N E T W O R K

S U P P O R T

Call 240-0214 for
more details

Get your copy at any of the following locations!

Cakes by Stephanie
Xerox
Dominic’s
Anthony’s
Lifestyles
Top Nail
ACO
Marathon
Sauer’s Furniture
Farm Tractor Supply
Key Bank
KFC
Allstar Real Estate
Bobby’s Kitchen
Tuffy
Gerweck Nissan
Boss Agency
Computer Works
Tread Mill
Professional Village Pharmacy
Dinette & Patio Plus
Auto Zone
MB&T Mortgage
Fiesta Hair
Dino’s
Mammoth Video
Power House Gym
MB&T Bank
CVS
Fino’s
1-Hour Martinizing
Monroe Liquor Plaza
Enterprise Rent-a-Car
The Eatery
Electric Beach
Sunoco
Foster Inc. Realtors
J&R Transmission
Firestone
Auction Gallery
Theater
Trophy Shop
Book Nook
Southside Jimmy’s
Re-Fined Furnishings
Martin Shoes
McGeady’s
Great Lakes Gourmet
Country Gifts and More

Telegraph
5/3rd Bank
Quatros
Subway
Michigan Works
Delta Coney Island
Sunoco
Monroe County Credit Union
Pete’s Garage
Odyssey Hair Salon
Panera
Dolce Vita
Foodtown
Walgreens
Marathon
AAA
Cingular Wireless
Asiana
Curves
Fantastic Sams
Farmer Jack
Buds n Blooms
Marathon on N. Roesseler
Farm Bureau Insurance
Fultz Gallery
Rite Aid
Hi Lite
Secretary of State
Sunoco
SEE&A Credit Union
Villa’s Party Store
MB&T

Downtown Monroe
and Monroe St.
MB&T
Dorsch Memorial Library
Monroe County Courthouse
Monroe City Hall
Lawyers Title
Stacey’s Travel
Village Bistro
Touch of Country
Beek’s Bar
Advanced Temporary Services
National City
Frenchies
Deb’s Candy Boutique
5/3rd Bank
Café Classics
Zorba’s
River’s Edge
Teller’s Quick Print

Milan
Ford Dealership
Sleep Inn
Citgo
Amoco
Big Boy
Marathon
Milan Family Practice
Lotto Store
Coin Clean Center
Milan Chamber of Commerce
Apotheke
Milan Floral
Mainstreet Financial
Blake Realty
Hungry Howies
Creal and Creal
Standard Federal
Daryl Parker MD
Jones Insurance
Miller Prescription Drug
Collins Center
Milan Bakery
State Farm
Mr. Bread Basket
MB&T

Carleton
Family Hair Salon
Tacoma Video
Country Kitchen
Carleton Pharmacy
Busch’s Grocery Store
Labo Realty
Grafton Inn
Carleton Laundry
MB&T
Speedway
Standard Federal Bank
Tiffany’s
Maxwell’s Market
Carleton House Restaurant
Dairy Mart
First Financial Insurance
Comerica Bank
Curves
Dollar Plus
Sunoco
Subway

Flat Rock
Flat Rock Bowling Alley
Do it Yourself Center
Ray Hunter Florist
Darlene’s Flower Gift Shop
Jim’s Old & Odd Antiques
Pot-Pouri Gallery
5/3rd Bank
Marathon
MB&T
Flat Rock Family Restaurant
The American Flag Friendly Dining
Pizza Hut
BP Gas
Big Bear Lodge
Stanley Market Liquor
One Nails
Tiffany’s Pizza
Dunkin Donuts
Carl’s Furniture
Sunoco
Subway
China House
Metro Shores Credit Union
My Salon
Puff n’ Stuff Tobacco
Jersey Giant Submarines

Newport
International House Café
Sunoco
State Park Party Store
Kenny’s Mini Mart
BP Gas
Marathon
First National City Bank
D/Z Embroider
New Reflection
MB&T
Brest Bay Party Store
Nautica Salon
Wiggins Development
Video Cove
Curves
A&T Automotive
The Bear Den
Ferr-Mee III Party Store
Landscaping Supplies
Lee’s Market
Lake Side Florist
Amoco
Newport Tanning
MB&T

LaPlaisance
Marathon
Tower 98
MCAR
Gateway Chiropractic
Bolles Harbor Café
Stadium Club
Antique Mall

Dundee
Marathon
Holiday Inn Express
Italian Family Dining
Wilderness Sports Bar
Comfort Inn & Suites
Shell
Amerihost Inn
Dundee Family Care
St. Julian’s Winery
Curves
China One Buffet
Denny’s
Mobile
Dairy Mart
Schmidt & Sons Pharmacy
Standard Federal
Allstar Real Estate Team
Gerweck Real Estate

Subway on Elm
Rapid Wireless
River Raisin Vet
Big Boy
Broadway Market
MB&T
Big O Tire
JT’s Party Store on Cole Rd.
Clark
Victory Honda
N. Monroe Green House
Frenchtown Party Store
Citgo
Mobile

Check n Go
H&R Block
Sun One Tanning
CVS
Big Boy
Pro Cuts Salon
Flat Rock Automotive
Hair 1
Pet Needs
Sunny Side Cleaner
AAA Sign Service
AT&T Wireless
Flat Rock Party Store
Citgo
Flat Rock Towers
Marathon

Luna Pier, Erie, Temperence and
Lambertville
Sunoco
Ganders Restaurant
Lakeside Laundry
Super 8 Hotel
Erie Food Center
Erie Restaurant
MB&T
Frog Leg Inn
Mower & Stevens Construction
Philip Michaels Hair Design
Walt’s Heating & Air Conditioning
MB&T
Kirks Cleaning Depot

Paramount Health Care
Natures Nook
Dundee Pharmacy
Swan Creek Candle
Dundee Village Hall
The Herb Depot
Cella Mar
State Farm
Dundee Internet
Mother Earths Stone Castle
MB&T
Key Bank
Mobile
Dundee Golf Club
J’s Five Points
Kroger

We appreciate our distribution partners! The Monroe Business Journal Staff

Gerweck Real Estate
Marathon
Family Video
Monroe County
Community College
Standard Federal
Lifestyles
Marco’s Pizza
First Choice Haircut
Tiffany’s
Evelyn Bay Coffee
Company
Kimberly Cleaners
Papa Johns
5/3rd Bank
MB&T
Subway
American Table
Restaurant
Top Bay Tanning
Future Fitness Time
Amoco
Standard Federal
Andy’s Nails
Doggie Boutique
MB&T
Library
Mt. Loonies Pub & Sub
Ultimate Coney Island
Spin Brite Laundry
State Farm Insurance
Landmark Title
Insurance
Sunseekers Tanning
Loss Realty
Subway
Marco’s Pizza
Video Connection
Curves
Monroe County Credit
Union
Start’s Auto Parts
Dairy Mart
Bedford Computers
Carter Carpets
Sparkling Brite Laundry
Crary Drugs
Mrs. C’s Corner Café
Sunoco
Kimberly Cleaners
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Buy, sell, trade autos

The doctor is in

From Munoz to Intech

Dave Clark has a goal.  As
owner of The Home Doctor, his goal is
educating people about the importance
of a quality home inspection when buy-
ing or selling a home and helping them
to protect and maintain their investment.

A home inspection consists of a
visual inspection and evaluation of the
home and its components such as heat-
ing, cooling, plumbing and electrical.  The
average inspection lasts between three
to six hours depending on the size of the
home.  Clark requires his clients to be
there during this process and has them
carry pen and paper to take notes of
possible potential problems he encoun-
ters, along with tips and suggestions on
maintaining components so they stay in
good working order.   Upon completion,
his clients receive a computer automated

printout of the entire inspection along with
answering any questions they may have.
A follow-up call is also made 30 days
after closing, giving the new homeowners
another opportunity to discuss any addi-
tional concerns.

Along with educating people
about home inspections, Clark also
stresses the importance of the education
of the inspectors themselves.  Because
the State of Michigan does not require a
state license to become a residential in-
spector, potential homeowners need to be
aware of this when making their choice.
The Home Doctor received his educa-
tion from Thompson College, a certified
and accredited home inspection school
in Scranton, PA.  Each member that joins
his team must complete this program with
an average of 90% or higher.  This, Clark
feels helps separate him from the com-
petition.  Purchasing a home will quite
possibly be one of the biggest expenses
you will have in your lifetime.  Take the
time to receive a quality inspection with
a trained and certified team. Doctor’s
orders!

Regardless of our particular body
shape or proportions, the more we nur-
ture ourselves, the more radiant and con-
fident we become physically and expres-
sively.  It is this view, along with a genu-
ine interest in helping people realize their
esthetic potential that Mariska of Attilios
II Salon chose to focus her business of-
fering regular pedicures and wax pedi-
cures that also include a free foot mas-
sage.  She feels foot care should not be
viewed as a warm weather only “sea-
sonal” regimen but feet should look and
feel as if one could expose them proudly
if need be without hesitation regardless
of season.

The Foot Esthetic
Mariska starts her workday as

early as 6:00 A.M. to accommodate
people with hectic schedules.  All the
pedicures are given in a private room out
of anyone’s view, allowing customers not
to feel ashamed or embarrassed. She also
believes in keeping her services afford-
able charging only $20.00 for a regular
pedicure and $25.00 to include the par-
affin wax treatment.  “My prices on pedi-
cures and paraffin wax pedicures are like
buying one foot and getting the other foot
free!” states Mariska.  Adding, “Pedi-
cures should be an effective affordable
necessity as well as an affordable luxury
allowing the person to walk away feel-
ing and looking in vogue, chic and elegant!
It doesn’t take a lot of money to improve
your foot appearance, just diligence and
care on a regular basis.

Mariska (left) giving a relaxing pedicure.

Mariska at Attilios II
1416 W. Elm St.
(734) 241-2986 office
(313) 550-0047 cell (local call)
call for an advanced appointment

David Clark
Licensed & Insured
(734) 457-5788

S. R. Munoz Engineering may
have changed its name, but nothing has
gone away from its service. In fact, they
now have even more to offer custom-
ers.

Steve Munoz, president of
Intec, stated that the name was changed
to go along with the additional help that
the company has received in staff.  No
longer just run by Munoz, Intec has three
engineers and one surveyor along with
other technical staff to assist customers.

Intec’s main focus is land de-

velopment for residential and commer-
cial clients, but they also do work for the
county and the drain commission (like
opening and closing drains) and traffic
studies.  Residential septic systems are
another thing that Intec has begun to place
for people.

According to Munoz, the initial
response to their move has been great.
They have had a lot of new clients and
with the added staff; they are “hard to
compete with in terms of knowledge and
expertise.”

Although a majority of their work
is done in Monroe County, Intec has
about a 100 mile working area, with jobs
being done from Ann Arbor to a couple
counties in Ohio.  Munoz is focused on
the expansion in this area, wanting to ser-
vice developers in the county.

Another new feature at Intec is
the ability to do boundary, mortgage, and
land surveys for customers.

Traffic-goers have probably no-
ticed a new business in Erie; a used car
dealership that has both newer and older
vehicles and is located just south of La
Fiesta.  Owned by Josh McElvany,
Mac’s Auto Sales buys, sells, and trades
automobiles.

McElvany has seen a good re-
sponse so far, and is looking forward to
more customers as more people hear of
his new business.  Although they have
not had time to send out a lot of advertis-

ing, Mac’s has gotten many customers
from drive-by traffic and referrals.

Those who stop are treated to
an assortment of “good, clean, low mile-
age used cars.”  There are weekly sales
now and even if the hours don’t work
for a client; McElvany will set up out-of-
business-hour appointments.

According to McElvany, he
“wanted to be his own boss, and thought
this would be a good first business to run.”
His father, Marty McElvany, also buys
and sells a few cars himself at Mac’s.

“All cars are way below Kelly’s
Blue Book,” McElvany said, “That’s the
way we want to do business… by build-
ing a solid reputation in town.”

10939 S. Telegraph in Erie
 (734) 848-3332
Mon, Wed-Fri 10-6, Tues 2-6, Sat 9-2.

Steve Munoz, president of Intec

Plenty to choose from at Mac’s Auto Sales.

Owner, Dave Clark doctoring a home-
owners’ furnace.

Intech Engineering, Inc.
7276 Jackman Rd.
(734) 856-6200

communities and locations that include
New York, Houston, Knoxville, Wash-
ington D.C., and more.  Visit them at
www.acp-planning.com.

Imagine Monroe County will
begin with a blank slate, free from any
preconceived ideas or agendas.
Through public idea gathering meetings,
residents will provide a foundation of
ideas and issues concerning the future
of Monroe County.  This series of pub-
lic brainstorming meetings is scheduled
for March 1-4, 2004.  All meetings will
be open to the public and conducted by
trained facilitators in small groups of
ten to twelve residents.  The legitimacy
and quality of the results of Imagine

Monroe County will rest on strong public
participation.  Other meetings will be held
to develop goals and strategies to turn
these goals into reality.  The process will
culminate with an Idea Fair in mid May
that will result in an action plan.  Then
community support will be required to
implement this plan.

Every idea for the improvement of Mon-
roe County counts!  Your ideas will help
shape the future for generations to come.

For more information contact John
Patterson at:
Phone: 734-457-1030 Fax: 734-457-1097
or visit www.imaginemonroecounty.org

IMAGINE
Continued from page 1

NEW BUSINESSES
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T h e
M i c h i g a n
Chapter of
the National
Multiple Scle-
rosis (MS)
Society in-
vites Monroe
County busi-
nesses to par-

ticipate in the Team MS program. Mul-
tiple sclerosis is a chronic, often disabling
disease of the central nervous system
affecting more than 15,000 people in
Michigan.

“The Team MS Program rep-
resents the largest part of our fundraising
effort to help end the devastating affects
of multiple sclerosis,” said Pat
McDonald, Michigan Chapter president
of the National MS Society. Multiple
sclerosis is the number one disabling dis-
ease of young adults. Symptoms may be
mild such as numbness in the limbs or
severe paralysis or loss of vision.

Organizations and individuals
can join the Team MS program to par-
ticipate in the MS Walk, MS 150 Bike
Tour or the MS Longest Day of Golf.
To be eligible to form a team for the MS
Walk or MS 150 Bike Tour, at least three
other people in addition to the team cap-

Team MS Program to include
longest day of golf in May

tain need to be registered for the team.
For the Longest Day of Golf, three four-
somes need to be recruited. Participants
collect pledges for the National MS So-
ciety.

The MS Walks are held in April,
May and June in 15 locations through-
out Michigan. The MS Longest Day of
Golf is held at 50 host courses through-
out Michigan during the month of May.
The MS 150 Bike Tour is a two-day
event on June 12-13 in Grand Rapids
and July 17-18 in Davisburg.

Companies interested in learn-
ing more about the Team MS program
should contact Leslie Kota, director of
corporate partnerships at the Michigan
Chapter of the MS Society at
248.350.0020.

The Michigan Chapter of the
National Multiple Sclerosis Society is
one of the largest chapters in the na-
tional organization and is the only na-
tional voluntary MS organization that
meets the standards of all major agen-
cies that rate nonprofit groups. The
chapter uses 88 cents of every dollar
raised directly for research and pro-
grams for people with multiple sclerosis
in Michigan. You can reach the Michi-
gan Chapter at 800.243.5767 or
www.nmssmi.org.

Animal lover to the rescue

Listen for Precious Sounds

In today’s world of fast paced
living we all need to take time to relax.
What better way to do this than with a
therapeutic massage from The Balanced
You.  Whether you are trying to relieve
stress, fix minor aches and pains, or have
a medical issue, the highly qualified staff
of independent therapists not only helps
their clients to feel better, but also edu-
cates them.  Their goal is to get the com-
munity healthy and they feel that this can’t
be accomplished if they don’t know how.
“Educating our clients is our number one
priority,” states owner Polimir Burns,

“whether it’s suggesting stretching tech-
niques, hydrotherapy, homeopathic rem-
edies or supplements that may help
them.”

 Burns, who worked in trauma
until a knee injury forced him to make a
career change, has been a registered
Respiratory Therapist for 23 years and a
Nationally Certified Massage Therapist
for the last ten.  He feels that his medi-
cal background and training have helped
set him apart from the competition, along
with the vast amount of services that are
offered.  These include everything from
therapeutic and prenatal massages to
Reiki.  Also offered are Corporate Chair
Massages at their office or yours, help-
ing to relieve some of that daily stress.

The business which was previ-
ously located at 554 Rambow Drive cel-
ebrated their grand opening on February
16, 2004 at their new location on 15115
S. Dixie Hwy., directly behind Larry
Montri Auto Sales.

Peggy Faunt, like most of us, is
an animal lover. Her pets include 5 dogs,
a cat, a horse, and a pig, among others.
Seeing the pictures of her beloved ani-
mals on her desk, one can’t help but think
of “The Osbourne’s” household; with-
out Ozzy Osbourne belting out curses
every five second, of course.

But Faunt is planning to do
something that will not only help her in-
dulge in her love for felines and canines.
It will also give people a place to turn
when they have to give up their animals
for whatever reason.

Faunt recently purchased ap-
proximately 50 acres of land just outside
of Ida Township and, through contracts
with the Monroe County Humane Soci-
ety, has plans to build one of the largest
animal shelters in the area, called the In-
dian Creek Sanctuary and Domestic Ani-
mal Adoption Center.

This is good news to local hu-
mane societies, pet owners, and citizens.
The kennels and cat carriers are filling
at a rapid rate and the shelters, currently,
do not have the accommodations needed
for proper animal care.

“One of the other things I want
to make available is rescuing misplaced
animals,” Faunt said. “If a person’s home
burns down, or if someone gets sick, the

Peggy Faunt, pictured here at the
Monroe County Community College, is

making plans for a new animal sanctuary
in Monroe County

other shelters more than likely cannot
take the animal in.”

Faunt, who works as an admin-
istrative assistant to Dr. William
McCloskey, Dean of Humanities, at the
Monroe County Community College, is
excited about this opportunity. For years
she has worked closely with animals and
has loved taking care of them.

Originally, the plan was to build
the shelter with her late husband Paul,
but after his death, Faunt decided to carry
on their dream. And with dedication and
love like Faunt’s it’s a dream come true
to animal and person alike.

For more information, please visit
www.indiancreeksanctuary.com, or
email Peggy at indiancreeksantuary@
yahoo.com

By Mike McHone

A time to relax

Friendly staff awaits to relax you.

It is sometimes thought that
people are destined for certain purposes
in life.  Even at a very early age Lee
Schilling of Precious Sound Hearing
Aids had an interest in her field.  Her
grandfather had a hearing loss when she
was a young girl and she was always
interested in the fact that he wore a
body aid, used for the profoundly deaf.

Lee has been working with the
hearing impaired since she became state
licensed in 1979.  She opened Precious

Sound Hearing Aids in 1989 which tests
for hearing loss and represents more than
20 companies and over 1000 hearing aid
units.  Most insurances are accepted,
along with Visa, MasterCard, Help Card
and more.  In 1990 a 24 hour Dial A Hear-
ing Screening Test was implemented which
allows a person to have a preliminary test
over the phone.  Since its inception, 25,205
calls have been logged and this free ser-
vice is still being offered today.

Twenty seven years later, Lee still
loves the hearing profession and the op-
portunity to serve the Monroe community.
Lee, along with Shelley Van Houten who
joined the firm in September 2003 as an
apprentice, along with two other associ-
ates, views their work also as a ministry.
“We are a Christian based business that
believes in what we do and stands behind
our products,” states Lee.  Adding, “People
can expect surprisingly great friendly ser-
vice in a more personal atmosphere”.

(left)Lee Schilling and Shelley Van Houten.

By Julie Jacobs

By Julie Jacobs

Contact 734-240-0252
Contact at: 734-241-5858
Dial A Hearing: 734-241-1234

BUSINESS NEWS
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Promotional Products, Screened and Embroidered Apparel
TO

Develop Customer Retention

Reward Customer Loyalty

Promote Tradeshow Exhibits

Strengthen Corporate Goodwill

Introduce New Products and/or Services

Motivate and Recognize Employees

Reinforce Safety and Educational Programs

Enhance Special Events, i.e. Golf outings, Sales Conferences

Let your personal Lee Wayne Corporate Account Executive teamed with strong
administrative, creative, and technical support focus on developing your image

to your markets with  the same customer service approach used for over 50
years....honesty, integrity, flexibility, and prompt response!

YOUR IMAGE IS OUR FIRST PRIORITY !

CALL 734-240-0492
804 S. RAISINVILLE

MONROE, MICHIGAN

Innovative Promotional Identity Products SINCE 1952

Two cozy establishments
offer tea and events

The Village Bistro and A Touch
of Country, small and cozy establish-
ments located in Downtown Monroe, will
provide together a truly unique experi-
ence. Tea luncheons and special events
will now be offered.

Village Bistro located at 15
Washington St. offers a breakfast and
lunch menu. Catering is also available.
A Touch of Country located at 13 Wash-
ington St. has a unique line of Victorian
and Shabby Chic home decor and gifts.

The aim is to provide you with a won-
derful atmosphere in which to relax and
enjoy a lovely cup of tea with family and
friends. Enjoy a delightful shopping ex-
perience for your home decor or a spe-
cial gift for yourself or someone special.

Luncheons will be offered on
Saturdays. Join them for  special events
or book a private luncheon for bridal,
baby shower, tea for two or any other
occaison. Call for dates available and
pricing. Reservations are required  for
all settings.

Contact A Touch of Country at
734-384-9933 for upcoming tea events
or booking your special tea. The teas will
be offered with a theme in mind, and a
scrumptious menu will follow. A touch
of Country and Village Bistro hope to
have guest speakers, free demonstra-
tions give free gifts for attending the tea.
They hope each tea you attend will be a
remembered experience. So come along
and make yourself at home, step back
and enjoy a relaxing afternoon tea with
family and friends.

Hope to see you at our next event for
A Cup Of Tea!

Jennifer and Brenda

The March of Dimes gives Mon-
roe County community members a
chance to “Use your feet to give pre-
mature babies
a hand” SM  at
9 a.m. on Sun-
day, April 25 at
M o n r o e ’ s
Munson Park.
A six-mile walk
along the River
Raisin is filled
with family fun
activities for a

March of Dimes WalkAmerica

good cause: To raise money for the
March of Dimes current five-year, $75
million prematurity campaign.

Today, one in eight babies is born
prematurely. That’s almost 12 percent of
U.S. births. In half of these cases, there
is no known reason. That’s why the funds
raised at WalkAmerica are devoted to
community services, advocacy, research
and education to fight back against pre-
maturity.

What is prematurity and why is
it so harmful? According to the March
of Dimes Prematurity Campaign Fact

Curves, 30 Minute Fitness and
Weight Loss Center, will be joining the
Curves International Inc. “Food For
Friends” food drive to benefit local food
banks.

Last year, the Curves food
drive collected over 4,250,000 pounds
of food for local communities across
the nation!

Anyone joining Curves the
week of March 8th may bring a bag of
groceries and have the normal service
fee waived. Anyone may drop off non-
perishable food items at Curves Mon-
day through Friday during business
hours.“The Food For Friends promotion
allows us, the franchisees, to help more

women reach
their fitness
goals, while giv-
ing back to the
community si-
multaneously,”
Del Pacheco,
manager of the club, said.

With almost 7,000 locations,
Curves is the world’s largest fitness
franchise and the fastest growing fran-
chise in history. Currently, Curves helps
over two million women realize their fit-
ness and weight loss goals every day.

Curves supports communities na-
tionwide with 6th Annual Food Drive

1170 W. Front St. - Monroe
734-240-0036

Healthy babies are what WalkAmerica is all about.

Sheet, a premature birth is any birth be-
fore 37 weeks. Prematurity is the lead-
ing cause of neonatal death. Premature

babies who sur-
vive are at risk for
long-term disabili-
ties such as men-
tal retardation, ce-
rebral palsy, vision
and hearing prob-
lems and chronic
lung disease.

To help, partici-

pate in Walk-America as a family, indi-
vidual, school or organization. Partici-
pants of all ages, babies in strollers, chil-
dren, dogs and runners are welcome!
Visit WalkAmerica.org, call 800-525-
WALK or Candice Zmijewski, Monroe
WalkAmerica Representative, at: 734-
761-6331.

The mission of the March of
Dimes is to improve the health of babies
by preventing birth defects and infant
mortality. To learn more about its 66-year
history, visit MarchofDimes.com.

What started out as a search for
a better smelling, longer lasting candle has
turned into a thriving business for owner
Kellie Goodnough of Cottonwood
Candles.

While helping her aunt find a
candle supplier for a small shop she
wanted to open, the two of them soon
discovered that larger candle companies
required too much of an investment.
Kellie then introduced her aunt to candle
crafters in the hopes of finding a supplier.
Still not satisfied with the quality of the
candles offered, she decided to take mat-
ters into her own hands.  Starting out in
her parent’s kitchen she began experi-
menting with different formulas to come
up with a candle that not only smelled
great, but would burn longer.  After much
research and many mistakes later she
was satisfied with the product and began
selling it through local craft shows.  Af-

ter two years
she had built
up enough eq-
uity to ex-
pand.  With a
lot of support
and encour-

Cottonwood Candles anniversary
By Julie Jacobs

Inside Cottonwood Candles.
agement from her family, Kellie moved
into a retail space in February 2001 where
she offers triple scented candles and re-
fills, along with candle accessories, soaps
and lotions.  Kellie feels that a quality
product, along with personal service in a
relaxed atmosphere has helped her busi-
ness grow far beyond her expectations.
In October 2003 she expanded the store,
which is now double in size.  As for the
future Kellie is currently hoping to add a
home party plan to her already success-
ful business.
Visit:  W. 7th St. Plaza
Contact: 734-384-9989

(Top) inside Village Bistro and
(bottom) outside at A Touch of Country.

BUSINESS NEWS
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Victory in Luna Pier

From its humble beginning back
in 1993, in the corner of a hardware store,
to its newly constructed 4,000 square
foot showroom and warehouse, Glen and
Tara Pafford have watched their busi-
ness grow steadily over the years.  So
much so that it has outgrown two previ-
ous locations, the most recent at Pier Plaza
in Luna Pier.  Customers won’t have to
look far for them though.  They settled
into their newest location just several hun-
dred feet away.

Glen was first introduced to the
flooring business right out of high school,
where he worked as an installer.  As time
went on the desire to be more involved
with the different aspects of the industry
led him to pursue a business of his own.
It was started back in 1993, becoming
incorporated in 1994.  Pafford enjoys all
aspects of the business.  Not only is he
involved with the sales and installation,
but he also enjoys dealing with custom-
ers on a one on one basis.  “People can
expect more personal and personable
service than with bigger competitors,”
states his wife Tara.

Along with quality customer ser-
vice, Victory Carpet Outlet also offers
top of the line floor covering.  “Some
people may be deceived by our name,”
states Tara, “but it is important for people

to know that we carry top of the line
name brands such as Beaulieu,
Congoleum, Armstrong and more.”  In
fact, their business was chosen by
Mohawk to be a Color Center dealer
representing their line of floorcovering.
The vast variety of floor coverings in-
cludes not only carpeting, but a complete
line of ceramic tile, wood, and laminate.
They also offer area rugs from such

cause it is a central point between Mon-
roe and Toledo, along with Bedford Town-
ship and the Downriver community, mak-
ing it easily accessible to and from I-75.
Growth of Luna Pier has been an added
plus.  They are proud to be a part of the
area’s expansion.

 “Mayor Jerry Welton and ad-
ministrator Tom Treece have been very
helpful in the building of our new location
and instrumental in the growth and de-
velopment of the city,” states Glen.  The
recent expansion of Luna Pier has also
kept Glen and his installers very busy.
They have been chosen to install all of
the flooring in the Evans Landing Condo-
miniums that are currently being built.
Other projects have included the Mon-
roe Missionary Baptist Church, along with
Comfort Inn located on Laplaisance Road
and other area establishments.

Even though they have just
settled into their newest location, the
Paffords see another expansion in the
future.  Their quality floor coverings, along
with personalized service from a knowl-
edgeable staff should allow them to do
just that!

names as Sphinx by Oriental Weavers,
which can be purchased from their show-
room or by ordering through their cata-
log. The Paffords feel there are many
reasons that have allowed them to grow
and contributed to the success of their
business.  According to both Glen and
Tara the most important is their unwa-
vering faith in the Lord.  In addition the
location is convenient for customers be-

By Julie Jacobs

Throughout the last few
months, and arguably more than any
other time in modern history, the public
attention to diet has been heightened.
One such diet that has grown in popu-
larity is the low carbohydrate diet, and
at Lo-Carb World in Monroe users of
this method are sure to find many prod-
ucts to help their dietary needs.

Lo-Carb World is the concept
of Dr. Cindy Dunne.  She works with
her husband at Dunne Chiropractic in
Toledo and learned that she would have
to switch to a low carb diet.  With that
information, she soon learned how hard
it was to find a good selection of di-
etary products, especially under the
same roof.  Before long, she was look-
ing to start up her own business.

Having grown up in Carleton,
Dr. Dunne was familiar with the area
and thought Monroe would be a great
place for the store she had in mind.

“We wanted to be somewhere
where we could be recognized right
away,” Dr. Dunne said.

Just a month and a half ago,
LCW opened its doors to customers.
“We’ve had a really good response,”
Dr. Dunne said. “Almost overwhelm-
ing, I wasn’t expecting this strong of a
response.”

LCW offers an array of
snacks, meals, bread, pasta, treats, and
high protein drinks to practitioners of
the low carb diet.

While the importance of a
healthy diet has been taught for years,
methods like low carb have not always
been the most popular.

 “Sixty  percent of people liv-
ing in the U.S. are trying some kind of

low carb diet.  This is not as much of a
diet as it is a lifestyle.  It lowers choles-
terol, helps people lose weight and get
leaner.  It is also important for people
with diabetes to follow a healthy diet,”
Dr. Dunne said.

Even if a customer is not sure
or uneducated about low carb dieting,
Dr. Dunne said that LCW is “very in-
teractive with customers, and can teach

how low carb works, how to read nu-
trition labels, and what the various terms
like ‘net effective carbs’ mean.”

Dr. Dunne believes there are
two big reasons why low carb is popu-
lar: “first are the health benefits, and
second is the weight loss, which also
houses huge health benefits.”

 “This is probably the easiest
diet out there,” Dr. Dunne said. “With
all the snacks and goodies available, it
doesn’t seem like you’re on a diet.”

Although still very new, Dunne
said that LCW is working on offering
even more to consumers.

“I’m in the process of finding
new products and more varieties.  New
companies are forming, and the mar-
ket is growing fast,” Dr. Dunne said.
“We have a huge selection now, but I
would like to add more varieties or
foods, books, and a support group in the
future.”

 As a  gift to customers, LCW
has a coupon out for 10 percent off pur-
chases over twenty dollars in March.

Lo-Carb World is located at 15251
S. Dixie Hwy in the South Monroe
Plaza and can be reached at (734)
240-0227.

Low carb craze hits Monroe
By Bob Oliver

Owners Glen and Tara Pafford in front of their newest location.

Victory Carpet Outlet
10543 Evans Dr.
Luna Pier
734-848-8103

Owner Cindy Dunne showing her wide selection of low carb products.

FEATURED BUSINESSES
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Since 1992, a Presidential Proc-
lamation has marked Women’s History
Month in March. “At the dawn of the
21st Century, women have more choices
than ever before,” President George W.
Bush recently observed. “Women Inspir-
ing Hope and Possibility,” the 2004
theme of Women’s History Month, cel-
ebrates their inspiration, including that
of thousands of women in Monroe
County.

In the past decade, more than
8.7 million women entered the
workforce and women now account for
nearly half of all employed persons. Fe-
males owned about a third of Monroe
County’s businesses in 1997. What’s
more, women-owned small businesses
are growing twice as fast as all other
U.S. firms, employing 7 million Ameri-
cans and contributing to the vitality of
our economy.

“This month, as we celebrate
remarkable women in our Nation’s past,”
President Bush stated, I encourage all
citizens to recognize the countless
American women whose efforts con-
tinue to enhance the economic, social
and cultural life of our great nation.”

Consider Michelle S. Nisley. A
native of Monroe, she has been work-
ing in the field of economic development
for the past 17 years. President of the
Monroe County Chamber of Commerce
since 1996, Nisley said she considers
herself a “community trustee.” Serving
as vice chairman of Michigan Chamber
of Commerce Executives, she also is
treasurer of the Monroe County Con-
vention and Tourism Bureau and a mem-
ber of the County of Monroe’s Economic
Development Corporation Board,
LaSalle Presbyterian Church and nu-
merous other organizations.

Nisley was quick to help put the
spotlight during Women’s History Month
on others, such as 2003 ATHENA
Award winners Lonnie Peppler-Moyer
of Monroe Publishing Company and Ron
LaBeau of Monroe Bank and Trust
(MBT). The Monroe County Chamber
bestows the ATHENA Award annually
(see sidebar for past winners) to those
who excel in their chosen field and as-
sist women in reaching their full leader-
ship potential.

For the past 20 years, MBT
employees have volunteered 80,000
hours of service to the Monroe County
area through the ENLIST program. The
gratification received as an ENLIST vol-
unteer empowered Cindy Ellison, MBT
staffing specialist, to be active in other
organizations, such as Soroptimist Inter-
national. Ellison volunteers with The
Women’s Shelter and Habitat for Hu-
manity. In addition, she shares her ex-
periences and conducts monthly work-
shops for other single working parents
at Monroe’s Michigan Works! office.

Nisley also noted the
Chamber’s Small Business Person of the

Year Award, recognizing leaders of
growing companies that have demon-
strated community service, frequently
honors women as well as men. For ex-
ample, its 2003 award went to a hus-
band and wife that own the Bolles Har-
bor Café, Silverio and Georgianna Conte.
Georgianna volunteers with Therapy
Dogs International and is a puppy coun-
selor for Leader Dogs for the Blind.

Other women honored with the
Small Business Award included Mary
Clark of Clark and Associates, Lois
Yaeger of Yaeger Shoes, Lisa Herkimer
of Herkimer Radio Service, Stacey Love
of Advance Temporary Services, and
Laurie Berry of Monroe Home Care
Shoppe.

Owner of a medical equipment
retail store since 1995, Berry is next in
line to chair the Chamber board. The
Monroe native believes “in giving back
to the community” and volunteers with
Hospice, the Karmanos Institute, the
Monroe Senior Center, Gabbys Ladder,
Interfaith Caregivers and the AIDs
Awareness Council. Berry initiated and
co-facilitates several health support
groups that meet monthly. She noted she
follows her heart and offered this ad-
vice, “Find a business you love. I truly
believe that if you treat people kindly and
with compassion that they will in turn be
good to you.”

Becky Teller, who owns Tellers
Quickprint, agreed. “It is always easier
to do what you want to do instead of
what you have to do,” she said. After
receiving an Associate Degree in Busi-
ness Administration from Monroe
County Community College, she worked
in the electrical supply field. She later
stayed home for a few years to raise
children and help run the family’s print
shop, eventually learning to run a press.
“I work a lot of hours – flexible – but
still a lot of them. It is important to be a
self-disciplined,” Teller noted.

Born in the Great Depression,
Bonnie Finzel-Doster grew up volunteer-
ing in 4-H and other activities to make
her community a better place. “I believe
that we learn to volunteer from families
and I try to instill that belief in my chil-
dren and grandchildren,” explained the
active great-grandmother, who achieved
her lifelong dream of being a teacher at
age 38. After teaching for 25 year, she
has volunteered the past eight years: tu-
toring children, taking tours through the
Monroe Historical Museum, and work-
ing at the Monroe Thrift Shop. A past
president of the American Association
of University Women, Altrusa, and Saw-
yer Homestead, she serves on several
community boards and committees.
Finzel-Doster participates in allocations
for the United Way and remains active
in Community Lutheran Church of Flat
Rock.

The president of the Bedford
Business Association Brad LaVoy cited
the long-time achievements of Floffie
Townsend of Townsend Carpeting,

Evelyn Oswald of Lambertville Hard-
ware, and Marge Abel of Olde School
House Commons.

LaVoy also recognized a few
past presidents of the Bedford Business
Association: Linda Flick of Flick’s Pack-
aged Liquor, Inc. and Mary Ann McBee
of State Farm Insurance.

Women are heavily outnum-
bered by men in the “Wall Street Finan-
cial Industry” and in general are still un-
derpaid compared to men doing the same
job, according to Vera Johnson, retire-
ment specialist for Morgan Stanley, who
lives in Bolles Harbor. Johnson noted that
women are generally better at multi-task-
ing, which can be an asset in the high-
pressure financial planning environment.

Johnson chairs the Women’s
Economic Club’s volunteer committee
and explained that the organization pro-
vides “networking that often leads to
business opportunities plus friendship and
support. Women can certainly compete
with men in any field of business. How-
ever, it only makes sense to look for those
niches or opportunities where being a

Cindy Orlandi, APR of Cyndosura -
Brilliant Communications
www.cyndosura.com
734.250.2619

Women are usually the main
caretakers in our society today. They
look after aging parents, raise children
(often as a single or divorced Mother),
and run the domestic household. Women
are often the major decision makers for
the family’s health care needs. They of-
ten buy the food, plan and prepare meals,
make appointments for healthcare check
ups and provide motivation and emotional
support for their family’s lifestyle
choices. Research suggests that children
tend to mimic their mothers’ eating hab-
its. Studies show that married men are
healthier than their peers and live longer.
This is probably because their wives pro-
vide emotional support and influence
them to choose healthier lifestyle habits.
Women in our modern society have mul-
tiple demands put on them from many
directions. American women are ex-
pected to have a career, go to classes,
be involved in community activities, take
care of a home and family and always
be there to nurture their families. They
set the standards for their families’
lifestyle choices, such as diet, exercise
and even poor habits such as smoking or
drinking.

Women deal with stress on a
daily basis and often feel they should just
“tough through it!” Since they are the
nurturers, they have no one to nurture
them. This is why conditions such as
Fibromyalgia, Chronic Fatigue Syndrome,
autoimmune diseases, Osteoporosis and
heart disease are so prevalent and be-
coming more common with women in the
United States. In addition women are told
by the media that they should be ultra-
thin and always look youthful. This has

Women need to nuture themselves

fueled the epidemic of eating disorders
in our country.

Women need physicians that
take their health concerns seriously.
Their symptoms are often attributed to
emotional problems by their doctors.
Women have always been prescribed
more tranquilizers and antidepressants
than men. Whether their symptoms are
caused by emotional distress or a physi-
cal organic disease, the dysfunction is
very real to the suffering patient. Re-
search shows that female doctors in
general tend to spend more time with
their patients than male doctors and en-
gage in more personal, emotion-focused
talk during office visits.

Holistic integrative medicine is
a wonderful avenue for women to re-
ceive some nurturing themselves. Ho-
listic practitioners involve themselves
with the whole person, their entire physi-
cal, emotional and mental being. Patients
also learn how to take better care of
themselves, not just physically but also
mentally and emotionally. There is no
way to have a healthy body without hav-
ing a healthy mind. Women often put
themselves at the bottom of their long
lists. This behavior will only cause them
more pain and distress in the long run.
Their ability to cope with the demands
of their everyday lives will continue to
decline. They need to learn that putting
effort into promoting their own health is
always worthwhile. Don’t underestimate
the power of the mind to influence ev-
ery aspect of the body and its functions.
Don’t ignore the power of the mind to
harm or heal.

By Linda Lauer

woman can add value to your company
or your customers. It also makes sense
to use all the resources available to help
you succeed,” Johnson added.

Women’s History Month re-
minds us that human potential comes in
many forms. There are countless other
stories of women’s compassion and
courage. Merretta I. Weddington, a
counselor for the Monroe office of
Michigan Rehabilitation Services, is one
of numerous women who stand tall
against great odds. Twice burned as a
child, she dropped out of school as a
teenager. Over the years, not only has
she successfully raised a family, but also
she went on to complete her GED and
earn bachelor’s and master’s degrees.

Weddington chose her career as
a rehabilitation counselor because, “I
wanted to help others with disabilities
learn to recognize their full potential.”

By Cindy Orlandi

Hats off to Monroe County’s women in business
WOMEN IN BUSINESS
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WOMEN IN BUSINESS

Avoiding co-workers, going
home early, or calling off frequently—
these are some of the problems de-
pressed working women say affect their
job.

Nationwide,depression impacts
upon 12% of women, including five mil-
lion who work outside the home. Un-
treated depression is the leading barrier
to professional success, presenting even
more of a challenge than child- or elder-
care, pregnancy, or sexual harassment,
according to a recent National Mental
Health Association (NMHA) survey of
751 depressed working women. Nearly
one-third of the respondents said the ill-
ness “completely interferes” with their
job.

Besides work-related problems,
the disorder can disrupt eating and sleep-
ing habits, relationships, and enjoyment
of life. Some symptoms of depression
are emotional, like irritability, persistent
sadness, or loss of interest. Others are
physical, like frequent headaches, rest-
lessness, or fatigue.

Although medication and/or psy-
chotherapy can effectively treat more
than 80% of depressed people, many are

Women in the workplace:
depression takes its toll

hesitant to seek help. Less than half the
women in the NMHA survey who re-
ceived treatment sought it immediately,
citing obstacles like fear of stigma, lack
of insurance coverage, or lack of knowl-
edge about where to turn. Yet the sur-
vey shows how valuable help is; after
receiving treatment, 94% reported job
related improvement, and 68% found a
re-establishment of their relationships
with co-workers. The women who ob-
tained near complete relief of their de-
pressive symptoms said they felt “highly
self-confident” and “interested in their
growth” again.

Depression is a common illness
with effective treatment. People who
think they may be depressed should con-
tact their health care provider. Other re-
sources are listed in the yellow pages
under “Mental Health Services.”

Annette Gasper is a psychiatric RN
with over 20 years experience in the
Michigan Department of Community
Health. In addition to Nursing, she
holds a degree in Psychology from
Arizona State University.

By Annette Gasper Civil War, and “Following the Guidon”
(soldier who carries the flag or pennant),
is mainly about General Custer’s activ-
ity against the Indians. In addition to her
books, she also wrote several articles
which include “Out of the Way Outing,”
for Harper’s Weekly, “Woman’s Life on
the Frontier” for Lippincott’s and “Home
Making in the American Army” for
Harper’s Bazaar. Libby Custer was a
highly sought after speaker.

The only thing Libbie Custer
didn’t write about was anything nega-
tive concerning her husband and his ca-
reer. There are whole sections of their
life together that are skipped over en-
tirely in her books, like Custer’s court
martial for being cruel to deserters and
leaving the wounded or killed men be-
hind. She was the greatest defender of
his name, and champion of his memory.
She would put down any person who
publicly or privately spoke ill of her Gen-
eral. In the introduction of “Tenting on
the Plains,” it even goes so far as to say
that the truth about the Battle of the Little
Big Horn would never be known as long
as Mrs. Custer was alive. It seems that
“The officers and men who survived held
their tongues out of [respect] to her, and
she outlived all her husband’s critics. At

her death the only surviving officer was
Charles Varhum who had been a sec-
ond lieutenant in charge of Indian
scouts.”

There are number of good
books about Libby Custer including
some memoirs, but most of her personal
story is told within the story of her hus-
band. In “Custer Album; A Pictorial Bi-
ography of General George A. Custer,”
there are pictures of Libby in full dress
and hat, sitting with her husband or drink-
ing what appears to be tea, under large
staked tents and in the middle of  army
camps. There is another interesting little
book called ‘The Custers In Monroe,”
that can be found in the library, which is
written by Thomas E. and Alice A.
O’Neil. It really helps to bring the
Custer’s story alive. It has pictures and
the locations of both the Bacon, and the
Custer homes as they were then and
now, and other places of interest such
as cemeteries and the original placement
of the Custer statue. The book points
out names and places that most anyone
in town would be familiar with, and puts
them into the context of the life of Gen-
eral George Armstrong Custer and his
somewhat overlooked but amazing wife
Libbie.

LIBBIE
Continued from page 1
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     Attention:
women, ladies,
and young
women. Girls, the
time has come for
you to celebrate
your gender.  The
accomplishments
of the women

who have come before you are a big rea-
son why you are moving forward today.
In the last thirty years there have been
tremendous winds of change for women.
Some examples are: female head of
households, female business owners, en-
trepreneurs, female doctors, lawyers,
ministers, heads of countries, and more.

Author Betty Friedan published
a book in the late 60’s that told of her
frustration with feeling that her only
choice for the future was to go college,
find a mate, marry and have children.
Today, we see young women eager to
be a wife and mother. Others go to col-
lege to finish their degree and make a
career for themselves. Then they com-
mit to marriage and a family later, age
40 plus.  The average age of women now
having their first child has recently been
reported at 25years old compared to the
1970’s of 21 years old.

We have heard women yearn-
ing to use their math skills and becoming
an engineer, researcher or designer. The
door is now opening up for them.  Fire-
men and policemen have now opened
doors for firewomen and policewomen.
Conversely, healthcare has opened its
doors to many more male nurses and
female doctors in all areas of medicine
are much more commonly seen.  Psy-
chologists now report that 50% of the
students in college studying to become
clinicians are now women.  At the turn
of the century in the 1900’s a woman
who had earned her Ph.D. in the field of
psychology was not awarded it because
she was a woman. That all changed a
few decades later.

Laws have changed, doors have
opened, and people have become more
tolerant of a non-traditional gender tak-

ing on a new position. Attitudes have
changed to allow for the new economics
where it takes many more financial re-
sources to have a car and a home.

Women can now dream of be-
ing in positions, women in the 70’s and
before only fantasized about.  There is a
first for everything and these women
before us faced ridicule, hardships, some-
times brutality just to make a living or
enter an arena that had been closed be-
fore.  These women thought of the pos-
sibilities and didn’t let the effects of real-
ity chase them away.

That leaves some new chal-
lenges ahead for these new workers in
their new positions.  The workers must
prove more then maybe ever before that
they can and will do the job and that they
will act responsibly in the position, be
dependable, reliable and become role
models for the next generation.  What-
ever gender, there are plenty of workers
that will step in to get the job done, if the
present worker won’t.

In our present, world men and
women are being trained in the military
and then deployed to problem areas
around the world, not just Iraq. They
have learned how to keep the peace,
manage people in an orderly way, and
represent their country and build coop-
eration and understanding around the
world.  Any of these troops can be put in
harms way, near or at the front lines and
injured or killed, and for women, accept
some military nurses, which is also a very
new role.

If you appreciate the sacrifices
these forerunners have made then let us
celebrate the woman of yesterday and
the women of today.  Knowing that our
daughters have a myriad of choices and
with our guidance, nurturing and support
we can be roles models and our daugh-
ters wildest dreams for the future they
aspire to be it the kitchen or the board-
room can happen for them.
“You have come a long way Baby”…but
look where your going tomorrow.

A time to celebrate

By Deanna L. Sobocianski

By Mari Broman

Mari Broman is a business coach at
Caring Alternatives, Inc. and can be
reached at 734-242-8711

It isn’t some-
thing we handle
every day, but
there seems to be
a time in every
businessowner’s
life that they will
be asked to pro-
duce a surety bond

for someone.  There are all kinds of bonds
that fall under the category of surety
bonds, including license and permit, pub-
lic official, and court bonds.

Most of the time these are re-
quirements in order to secure a job or
contract.  Often times contractors may
not be able to bid unless a bid bond is in
effect.  Surety bond forms are virtually
identical from one insurer to the other, so
product differences are nonexistent.
What rally is a key on a surety bond is
the service provided by the agent and the
financially sound and experience of the
surety.  Many insurance companies write
surety bonds.

Surety bonds can guarantee the
faithful performance of public officials or
fiduciaries.  Some guarantee the perfor-
mance of work contracts of a statutory
or nonstatutory nature.  Others  guaran-
tee the payment of taxes upon demand
of the government, or duties upon the
arrival of imports.  All surety bonds have
basic similarities, which taken together,
set them wholly apart.

In the event the principal (you
the customer who purchases the bond)
should fail in the performance of its obli-
gation to the obligee (the person who
originally required you carry the bond),
the surety (the insurance company) be-
comes answerable.  This means that the
surety must then fulfill the obligation and/
or pay damages.  That does not mean
that the principal is “off the hook”.  The
principal is still obligated to indemnify (or
pay back) the surety.  This right is granted
to sureties at common law and need not
necessarily be specifically expressed in
the bond or in the application.

Exactly what are those “Surety
Bonds”?

I always explain to my clients
purchasing the bond, it is  like going to
the bank for a loan.  The company is
going to examine the financial stability
before they grant it, and it will have to
be repaid if it is used.  It’s like having a
“line of credit” per se.

The Surety theoretically expects
no losses, as they are attesting to your
integrity, capability, trustworthiness, fi-
nancial responsibility or whatever qual-
ity it is that is required for the task being
undertaken.  Be prepared to answer to
what we call the three “C’s” - charac-
ter, capacity and capital.  Often times
they will require collateral or joint con-
trol, meaning any disbursements of as-
sets must be met with their approval
while the bond is in effect.  Should the
principal be unable to perform fully for
some reason, the surety must do what-
ever is necessary to fulfill the undertak-
ing.  However, in the event of default
the surety acquires no more of an obli-
gation than the principal’s original obli-
gation, subject to the bond limit or pen-
alty.  Many bonds have indeterminate
length of time are noncancelable until the
project or term is ended.  Again a rea-
son why some bond markets are very
particular who they will issue a surety
bond for.

In the event you find yourself in
need of a surety bond, ask the request-
ing party to be very specific as to the
exact type of bond they are requesting,
whether or not they will be providing the
bond form (some will only accept their
own bond format) and be clear on your
time frames.  It is unrealistic to go to the
bond company at 9 a.m. in the morning
and expect to have a complicated surety
bond in place by a 2:30 bid deadline.
Some surety bonds, such as a Notary
Public or Janitorial Services Bond, take
only a few moments to produce and type.
Those involving review of financial state-
ments can take a few days time - just
SURETY BONDS
Continued on page 13

WOMEN IN BUSINESS



10 The Monroe Journal

By Al Vinikour
Vinikour Communications

     It used to be that Fall was the pre-
view season for the following year’s ve-
hicles. Here we are in the early stages
of 2003, and this past week I tested a
2004 model that goes on sale in April.
I’m getting too old to want to rush the
calendar, but I’m not too old to have been
totally turned on by Acura’s all-new TSX
Sports Sedan. I’m glad I didn’t have to
wait until 2004 to drive it.
      Acura, Honda’s upscale sibling, has
positioned the TSX nicely between its
RSX and the sporty 3.2 TL. It was de-
signed and appointed to compete with
Europe’s best sedans in the sporty near-
luxury segment, like the Audi A4 and the
BMW 3 Series. If I had closed my eyes
(something one shouldn’t do while driv-
ing), I could easily think I was winding
through German roads on the way to the
Autobahn (even though I was in South
Carolina at the time).
     During our press briefing I was a little
leery of performance claims, especially

Three little letters…one great vehicle

2004 Acura TSX…
Type:  Sports Sedan
Price:  $25,000-$30,000
Engine:  2.4-liter DOHC four-cylinder i-
VTEC
Drive line:  Front Wheel Drive w/six-
speed manual or five-speed automatic
Wheelbase:  105.1”
Curb Weight:  3,230 lbs
MPG:  21 city/29 highway (Manual); 22/
31 (Automatic)
Final Assembly:  Japan
Information:  www.acura.com

since the TSX “only has” a four-cylin-
der engine. Three blocks later, the all-
aluminum 2.4-liter DOHC i-VTEC 200-
horsepower powerplant coupled to a
close-ratio six-speed manual transmission
(a five-speed automatic can be ordered
at no additional cost) had me. It sounds
and acts comparable to most 6-cylinder
offerings.
     As one who spent a good deal of my
teenage years beneath shade trees tun-
ing up my hot rod Ford, it was amazing
to learn the TSX is de-
signed to run 110,000
miles before requiring a
routine, scheduled tune-
up. Keep feeding it pre-
mium unleaded fuel (91
octane) and maintain
scheduled oil changes
and you could have a
friend for life.
     Driving the TSX, or
even riding as a front-
seat passenger makes one realize how
deceptively roomy this vehicle is. This is
fully a five-passenger sedan, but make
sure you grab one of the end seats if
somebody has to sit in the middle. The
vehicle sits on a 105.1” wheelbase and
13.0 cubic feet of trunk space.
     Ergonomically, Acura has done its
homework. The gearshift location is per-
fect for most drivers. The instrument
panel is ideally-positioned, and the dials
are big enough to allow an occasional
quick glance with a minimum amount of
distraction from the road.
     It comes equipped with leather seat-
ing, a leather-wrapped three-spoke tilt
and telescopic sport steering wheel with
wheel-mounted audio and cruise control
switches, dual-zone automatic climate
controls, power moonroof, a 360-watt
premium sound system, power windows
and door locks and keyless entry and stan-
dard 8-way power driver’s seat. There’s
only one trim level for the TSX and not a
whole lot of options. It’s available in
seven exterior colors.
     One option I wholeheartedly endorse
is Acura’s Navigation System with voice

recognition that recognizes 180 voice
commands. (Throughout the entire time
my kids were growing up, collectively
they didn’t recognize 180 voice com-
mands.) It features an 8-inch touch
screen display, comprehensive destina-
tion guide with 7 million points of inter-
est covering the entire continental United
States, 3-D graphics for freeway on and
off ramps and turn-by-turn voice guid-
ance. These systems are relative bar-
gains considering what they do, not even
considering their inherent safety value,
and I can never understand why most
would reject spending the extra money
out-of-hand.
     Readers of this column know my
penchant for a sunglass holder. Like all
Acura models, I’m happy to report the
TSX has one.
     There’s plenty of safety built into this
vehicle. It’s the first Acura to feature
standard side curtain airbags. Com-
pressed helium inflators deploy the cur-
tain in a mere 0.015 seconds.
     It’s also equipped with dual-stage,
dual-threshold driver’s and front
passenger’s airbags and side airbags for

the driver and front-passenger. The pas-
senger-side airbag uses seven sensors
in the seatback and side bolster to de-
termine the height and position of the
occupant. If the sensors detect a child
or small-statured adult is leaning into the

deployment path of the side airbag, it pre-
vents deployment.
     All three positions in the 60/40-split
fold-down rear seat have 3-point
seatbelts.
     The TSX is equipped with four-wheel
disc brakes and 4-channel ABS, 17-inch
alloy wheels and P215/50R17 Michelin
tires.
     This car isn’t going to put a lot of gas
station owner’s children through college.
The manual transmission delivers 21 mpg
city/29 highway, while the automatic
transmission delivers 22 mpg city and 31
highway.
     Acura has really sharpened the pencil
to come up with pricing. It costs between
$25,000 and $30,000. That’s it!!! They’re
projecting sales of 15,000 units a year.
From my experience with this vehicle, I’d
say that’s very much on the conservative
side.
     Other than the aforementioned per-
son stuck in the middle of the back seat,
there’s nothing to dislike about this auto-
mobile. Acura has clearly rewritten the
vehicular alphabet and it begins with T-
S-X.

AL’S AUTOS



11Monroe County’s Community Newspaper

Travel destination:
Weather—doesn’t the winter

weather make you want to escape the
snow, ice, cold, and cloudy days? There
are many options to take you to the sun.
The most popular choices are: cruises,
all-inclusive resorts in the Caribbean or
Mexico, Walt Disney World packages,
Hawaii, or any place you can dream.
Almost all travelers would like a “deal”.
Winter is the high season for travel to
warm climates but there are specials
available. The key to finding a great price
is to be flexible with your travel dates
and avoid Easter week.

Let’s focus on a trip to an island.
One of the most popular vacations is to
Punta Cana in the Dominican Republic.
Punta Cana is popular with couples or
families. No resort in Punta Cana is
higher than the highest palm tree, and with
40 miles of spectacular white sugar
beaches there is no shortage of palm
trees. You can swim with the dolphins or
go whale watching. Two charter tour
companies operate non-stop flights from
Detroit for a one-week stay every Sat-
urday.

Several
resorts have two,
three, and even four properties. You can
stay at one property, but use all the fa-
cilities at the other properties. If you stay
at an all-inclusive resort, the price you
pay will include all meals and snack,
drinks, non-motorized water sports, all
tips, evening entertainment, and special
children clubs. You can also try your luck
at a casino.

A one-week all-inclusive pack-
age from Detroit begins at $1,110 per
person. The rate includes round-trip air
transportations transfers to the hotel,
hotel accommodations and all-inclusive
program for seven nights, all taxes, and
trip cancellation insurance. Please call
Going Places Travel to help plan you trip
dream vacation.

Travel
Destination
sponsored by:

Call for latest rates and travel packages!

Email digital images at 4”x6” 300 dpi
to photcontest@themonroejournal.com
or mail high quality prints to The Mon-
roe Journal 14989 S. Dixie Hwy., Mon-
roe, MI 48161. Be sure to include your
name and contact information to re-
ceive proper credit for the image. No
photos will be returned. Please send du-
plicates only. By submitting your photo,
you are giving The Monroe Journal per-
mission to use, change if needed, and
print the photo as needed in The Mon-
roe Journal publication.

Photo Contest!Photo Contest!Photo Contest!Photo Contest!Photo Contest!
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Volunteer recognition

One of the greatest gifts we can
give to others is our time.  It is time that
we give freely, without hesitation and
without expectations.  Everyday we
come in contact with people that do this
in one form or another through their
work as a volunteer.  It can be a simple
act of kindness such as running an er-
rand for a home bound neighbor, or
watching a friend’s child after school.
Other ways someone may choose to
volunteer is through a non-profit orga-
nization or group that shares a common
goal such as raising money for a family
in need.  Regardless of how one
chooses to do it, the fact is those people
are making a difference in someone
else’s life and their community.  Ma-
hatma Gandhi once stated that “you
must be the change that you wish to
see in the world.”

Many times people truly want
to help out, but feel their lives are too
busy and the small amount of time they
could offer would not be enough.  Noth-
ing could be farther from the truth.  For
every person, from a child that awaits
treatment to an elderly person that sits
in a nursing home all but forgotten, any
contribution of time, no matter how

small can make a difference.  By volun-
teering we give meaning and purpose to
someone else’s life along with that of our
own.  It allows us to meet others and
build friendships.  We also open ourselves
up to new possibilities and opportunities.
We are able to learn new skills and ex-
plore career choices.  It can even help
us with our own problems by teaching
us to appreciate what we have and
change our focus from our wants and
needs to those of others.

It doesn’t matter how old we
are, male or female, employed or retired,
each of us has something special to give.
Our time and our talents will be appreci-
ated by others and our simple acts of
kindness will touch those around us.  Give
what you can to help out others in need.
Someday the person in need may be you.

By Julie Jacobs

Monroe County Kids
Sam Baker, 6, of
Trinity Lutheran

Q: If a lucky Lepre-
chaun granted you one
wish, what would it be
and why?

A: “I would wish for
more time to play with
my friends at school.”

Hello, I’m Frank Pekala, owner and cook of a catering service called
“Kitchen Fats Charcoal & Blues” backyard cooking.  I have traveled the coun-
tryside, learning and gathering recipes from other backyard cooks and major
grill masters, and was invited to the famous “Memphis in May” cook off a few
years ago.

I became interested in cooking back in 1957 at age 13, and my first
cookout was quite an experience.  The menu was hot dogs, pork & beans and
baked potatoes.  My buddies and I ended up only eating the hot dogs.  The can
of beans exploded in the fire because we didn’t open it first.  The potatoes,
once out of the embers, looked like large charcoal briquettes.  The only part
edible was the size of a golf ball.  That was the start of “Cooking 101.”  I have
definitely improved since that day, and hope you will enjoy the recipes I am
about to share with you.

1 pound of ground beef
1 pound of ground prok
1 cup of chopped onions
2 tablespoons of  soy sauce
3 tablespoons of paprika

1 tablespoon of black pepper
½ tablespoon of salt
1 ½ tablespoons of chili powder
2 teaspoons of garlic powder
2 teaspoons of onion powder
seasoned salt
seasoned pepper

In a large bowl, mix the ground beef and
pork together.
Then add chopped onions and soy sauce,
mix into meat.
Mix all dry ingredients together in a sepa-
rate bowl, add to meat, mix well.
Make 6 to 8 patties.  Place on flat sheet
pan, cover with foil and refrigerate for 2
hours.
Bring patties back to room temperature
before grilling.
Season patties lightly with seasoned salt
and seasoned pepper.
Place on grill when coals are white.
Cover patties with foil to cook faster.
Flip burgers once.

Boogie Woogie Burger

RECIPE SPONSORED BY:

You can experiment by substituting the soy sauce with teriyaki, Worcestershire,
A-1 or your favorite hot sauce. That’s what makes this a Boogie Woogie
Burger.

Serving suggestion:  Serve on a large fresh onion or sesame roll. Toasting roll
on grill is an option. Add your favorite condiments. A light coating of mayo on
both sides of a toasted bun along wiht a thick slice of onion is my way of
enjoying this burger. Serve along with your favorite Deli style dill pickle and a
big handful of kettle cooked style potato chips or potato salad.

Together, father and son help the community.

COMMUNITY SECTION
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Local Hero Brothers, young
firefighter serve community

Monroe County Grandparent:
Virginia (Jenny) Bellmore

It has become quite common in
America for immediate family members
to be divided by many miles and some-
times many states, but one particular
family in Monroe, Michigan has man-
aged to keep the majority of their family
within 1 mile of each other. The close
proximity allows for many trips to
Grandma and Grandpa’s house.

Virginia (Jenny) Bellmore, a life
long resident of Monroe, is a devoted
wife, mother of four children, and a
grandmother of five children. Mrs.
Bellmore married Steven M. Bellmore
on November 13, 1971. Together,
through hard work and deep faith in
Christian beliefs they raised four chil-
dren: Stacy Bellmore-Byrne, Heather
LaRoy, Travis Bellmore, and Amy
Bellmore.  Now two of her children have
families of their own to raise and they
have relied heavily on their mother for
advice, guidance, and assistance. “She
is always there for us and her grand-
children” Mrs. LaRoy said. “It doesn’t
matter if it is the middle of the day or
the middle of the night, if we need help,
advice, or somebody to watch the kids
because of an emergency, she’s a 24-7
grandma” Mrs. LaRoy continued.

This sediment is echoed by Mrs.
Bellmore’s first born Stacy Bellmore-

Byrne who has two children, “She is
always there, active in their lives, and
she spends much more time with her
grandchildren than the average grand-
parent.” But Mrs. Bellmore doesn’t
mind spending her days with her family
and grandchildren, “I love to watch them,
and I enjoy spending time with them,”
Mrs. Bellmore said. “My grandchildren
play a huge role in my life. They are
part of my life everyday, and they give
me a lot of joy and happiness. They help
me to remember to keep a smile on my
face.”

Ms. Bellmore-Byrne and Mrs.
LaRoy both credit their mother with
raising them on core values of Chris-
tian faith. That continues today with
Mrs. Bellmore’s grandchildren. “I model
myself after my mother with the values
she has instilled in me concerning church
values, honesty, and work ethic,” Ms.
Bellmore- Byrne said. These values are
handed down to the grandchildren, pri-
marily by the parents, but when
grandma spends time with them she al-
ways makes it worth while.  “She helps
with school work, stories, songs, she is
just so active in their lives,” according
to Ms. Bellmore-Byrne.

In addition to the previous ac-
tivities, the three oldest children I spoke
to all said they like to go to Grandma’s
to play games and one game in particu-
lar, tic-tac-toe. “I like fun games, be-
cause the game I like to play is tic-tac-
toe, because when you play tic-tac-toe
and get three in a row; you win” 4 year
old Ryleigh smiled and giggled.

“I want them to have happy
memories of their Grandma and
Grandpa,” Mrs. Bellmore said. Judging
from the reaction of Mrs. Bellmore’s
family it looks like it is safe to say this
has already been accomplished.

By Jeff Guthrie

Virginia (Jenny) Bellmore with her five
grandchildren

A fire department will usually
refer to themselves as a family, a unit
that can depend on each other with their
lives, but at the Monroe Charter Town-
ship Volunteer Fire Department the word
family takes on a literal definition. Cur-
rent Fire Chief Larry W. Merkle is a third
generation family member of the depart-
ment, his grandfather William M. Merkle
started the department in 1948. Now the
Merkle family has a 4th generation on the
same department. What makes the 4th

generation so special is that it is not just
one person, but two brothers: Mike and
Brian Merkle are 21 and 25 years old.

Mike and Brian both stated how
they “grew up” with the department and
how it felt natural to join the department.
Before the brothers individually decided
to join the department, they had to con-
sider whether or not they wanted to dedi-
cate themselves to a strenuous job with
unpredictable hours. “It takes major time,
I remember watching my dad in stands
when I used to play soccer and the tone
would go off on the radio and I would

see four or five guys run off to answer
the call,” Mike Merkle said. But in the
end, the call to help people in their most
critical time of need was too much of a
calling and tradition for the brothers to
pass up. “I always wanted to be a
firefighter, I just grew up around it” Mike
stated.

Surprisingly, the Merkle broth-
ers are not the only brothers on the de-
partment: Jason and Kevin Vandaele, 21
and 23 years old are also members of
the department. “Kevin got on first and
I followed his lead” younger brother Ja-
son said. He also added that being a
firefighter is the “experience of a life-
time.”

Both sets of brothers agree that
it is “nice” having a family member on
the department that they can trust with
each other’s life, but all the fire fighters
agreed that even though they all may not
be related by blood; they still consider it
a family. In addition to the brothers there
are several other young men who are
on the department:

David Haynes is 21 years old
and works in a rehab center with drug
and alcohol patients. 22 year old John
Kranz does masonry work. The young-
est member of the department is 19 year
old Steve Needham who is also a United
States Marine. “I can call anyone of
these firefighters and they will give me
help, advice, or whatever I need,” Mr.
Needham, who is in his probation period
as a firefighter, said.

“It is a type of big brotherly
love,” Mr. Needham said.

(left to right) Kevin Van Daele, Jason Van
Daele, Brian S. Merkle, and Mike Merkle

By Jeff Guthrie

like going to the bank for that loan, so
make sure to allow yourself sufficient
time.  If you are a contractor, talk with
your insurance agent about bond require-
ments in advance of your needing them.
It is always better to have your bond line
established and approved ahead of time
when in business - then it will take on a
phone call and short period of time to

produce the bond form you need.  You
will have that edge on the competition
and professionally be able to produce
those bonds in a timely fashion.

Deanna L. Sobocienski, AAI, AAM,
CPIW
Raisin Valley Insurance Agency, Inc.
President

SURETY BONDS
Continued from page 9

NOMINATE YOUR GRANDPARENT AND GIVE THEM
THE RECOGNITION THEY DESERVE!

Submit artwork and story of 250-300 words to
news@themonroejournal.com

COMMUNITY SECTION
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( 7 3 4 )  2 4 3 - 3 6 6 9

For more information concerning
this, or other historical sites in the
city of Monroe, contact the Mon-
roe County Convention and Tour-
ism Bureau at 734-457-1030
or visit www.monroeinfo.com

By Mike McHone

Food Review: AsianaMovie Review: The Butterfly Effect

    There’s only one thing wrong with
“The Butterfly Effect.” Everything.
     The film stars Ashton Kutcher as a
young man imbued with the problem of
blacking out at certain times in his life.
In his youth, he discovers that his fa-
ther (a man locked inside a mental
ward) was cursed with the same prob-
lem. Later, after a bad reunion with a
girl from his childhood, he also discov-
ers that he can tap into the exact mo-
ments that he blacked out in his life,
actually travel back through time and
alter his life’s course.
     Bored of reading this yet? Yeah,
imagine sitting through it for about two
hours after paying almost nine bucks.
     Basically, the film is one long drawn
out episode of “Quantum Leap.” Ex-
cept, of course, without the interesting
characters, good plotlines, and witty
writing. One must give credit, however,
to the idea of the piece. It was, most
definitely, an interesting concept, and
one that could’ve been fascinating if in
the hands of, say, M. Night Shymalan
(dir. “The Sixth Sense,” “Unbreakable”)
or even Steven Speilberg. But that’s all
that really sticks out from the film: the
potential.

     Besides the boring acting, the over-
done “leaps” back in time to set things
right, and the complete waste of Eric
Stoltz (“Pulp Fiction,” “Mask”) as a
drunken pedophile, the film really misses
the mark when it comes to the father
character. How did Kutcher’s charac-
ter inherit this time travel gift from dear
old dad? How, truly, did his father deal
with it? These things might’ve added
weight to the story.
     All in all, this “Butterfly” should’ve
stayed in the cocoon a little while longer.

Remembering Yesteryear
Historical Markers of Monroe County

By Mike McHone

     History is a curious thing. We, as
people, are always striving to look for-
ward to the future. But sometimes the
most assured way to see into the future
is to look into the past.
     Monroe is a city, as many scholars
and University professors have noted,
that is one of the most historically marked
places in all of the United States. As a
town, we have what most cities need,
but few could ever attain: a sense of
where we are, and where we once were.
     On the corner of North Custer Road
and Raisinville Road lies one of the old-
est historical sites in all of Monroe. Some
of us have seen it, probably, a thousand
times in our life, maybe more. A few of
us, more than likely, drive by it every
single day. And it’s a good chance that
some of us have visited it during the sum-
mer on the way to the fair.
     Located right on the Raisin River,
next to the bridge, is the Old Papermill
School, a historical place that has had a
hand in shaping the lives of many people
in Monroe County.
     In the 1850s, the McDowell
Papermill was located approximately
where Ellis Library now stands. A school
was built across the river and it served
the children of mill workers and students
living on the north bank for over 100

years. An early wooden bridge
spanned the River Raisin here about
1849.
     However, in 1887, the bridge
washed away due to severe winter
ice conditions and students from the
south side rowed across the river to
complete the term. The mill closed
that same year and the bridge was
not replaced until the 1940s.
     In 1955, the school became apart
of the Monroe County School Com-
mission. It closed in 1962 and stu-
dents were transferred to Raisinville
School. Sometime later, it was turned
over to the Monroe County Histori-
cal Commission.

     There is a new Asian restaurant in
town, located on 315 South Telegraph
next door to the new Farmer Jack.
From Almond Chicken to Sweet and
Sour Shrimp, Asiana offers the public
Chinese, Japanese, Taiwanese, and
Korean flavors. Brilliant displays of
peacocks and dragons surround the din-
ning area. Stringed sea shells drape the
walls and cherry oak furniture invites
you to sit.
     The dinner selected was Dragon
Phoenix, a chicken and beef stir fried
in a special hot sauce. Looking over
the menu for a soup to fit the main
course, Tom Yum was found listed be-
tween two peppers indicating to the
reader that they would be getting a bowl
of something hot. Traditional egg rolls
were chosen as an appetizer to help
put out those flames. For a beverage,
the Thai Ice Tea seemed to be a suit-
able contrast.
     The Tom Yum tasted spicy but not
to over powering, putting some fear to
rest. Curry powder is the secret be-
hind the Tom Yum’s kick, and can be
ordered with chicken, beef, or shrimp.
Out came the Dragon Phoenix, an ar-
ray of peapods, water chestnuts, on-
ions, salary, and carrots lay mixed with

the chicken and beef.  For one dollar
extra replace white rice with fried rice.
Washing down those flames with Thai
Ice Tea was excellent, this concoction
contains a special brew of sweetened
Thai tea toped with ice cubes and milk.
The combination was delicious; the dis-
covery of a new flavor was exciting.
     Josh Spas has been a server at
Asiana since June of 2003. “Good fam-
ily, regular customers and laid back at-
mosphere” said Spas.
     The fortune cookie always ends an
Asian meal, without it how does one
know what lotto numbers to play? The
contents of the cookie reading “It’s go-
ing to be a nice day” after a dinner like
that the fortune seemed very possible.

By Phil Koch

     For eight months now B cat has lived
at the Monroe Humane Society’s animal
shelter. B cat was dropped off by his pre-
vious owners and has awaited adoption
ever since.
     “When he first came in you couldn’t
touch him, I worked with him on a daily
basis to get him adoptable” said Monroe
Humane Society assistant manager
Dawn Musko.
     The “B” in B cat stands for Brat.
“He’s playful but once he gets going he
can be a little rough. I do not recommend
him around children” said Musko.
     B cat is a beautiful feline with soft
golden brown fur. There is much energy

inside B cat, he is only about one and half
years old and not yet settled for being a
kitten. With time, this misunderstood, en-
ergetic, four legged friend can become
company for a willing, patient adult.
     Kelli Geierman has volunteered at the
Humane Society since July of 2003.
Geierman enjoys spending time and tak-
ing care of the cat at the shelter.
     Tending to B cat, Geierman said “I
like him … he’s very playful … he might
need another cat for company.”
     If you would like to receive informa-
tion about how to adopt B cat, or have
questions on how to adopt any orphaned
animal, please contact the Monroe Hu-
mane Society at 243-3669.

Looking through the seashells into the
bright interior at Asiana.

By Phil Koch

B CatB CatB CatB CatB Cat

COMMUNITY SECTION
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$1$1$1$1$150.0050.0050.0050.0050.00 Gift Certificate

FOR NEW PATIENTS

14989 S. Dixie Hwy. (734) 243-2210

This certificate may be used for new patients for consultations, examinations, x-
rays,  office call, or deductible. This certificate may be used for charges not
covered by insurance, medical deductible and co-pay excluded. One coupon
per patient.

By Julie Jacobs

The men of
the Monroe Char-
ter Township Fire
D e p a r t m e n t
(MCTFD) are
dedicated to their
work. I had the
privilege of sitting
down with seven

young firefighters and the Chief of the
department for a feature in this paper
called Local Hero. I did not expect to
write a column about them, but I felt
compelled to do so.

THE BUILDING
MCTFD has a newer building

and Chief Larry Merkle was kind
enough to give me a tour of the building
which features a shower and locker
room, weight room, a recreation room
with furniture, television and is connected
to a kitchen. But what impressed me
most about the department’s headquar-
ters was not the rooms but the condition
of the rooms. They were spotless and
shiny.

Now some of you reading may
think this is a stupid thing to mention,
but a group of 24 guys who only get paid
$ 8.00/rescue call, keeping a 15,000
square foot building clean as a whistle
is an accomplishment that takes one
thing: Dedication.

THE FIRE ENGINES
On the tour Chief Merkle was

showing me all of the headquarters fire
engines and I began to ask him ques-
tions about cost, maintenance, age, etc.
The responses I received from the chief
were impressive concerning the cost, (as
one might expect) but what was more
impressive was the attention paid to the
fire engines. According to Chief Merkle

Dedication of firefighters
overwhelming

90% of the maintenance/repairs to the
vehicles are carried out by the volunteer
firefighters, a staggering thought when
one thinks about all the other obligations
of life; family, job, and a house to take
care of.

Further in our discussion when
the chief was showing me the stations
newest custom made fire engine I made
a reference to how new all of the ve-
hicles were. Chief Merkle at that point
kind of chuckled and pointed to a shiny
smaller fire engine, maybe a little bit big-
ger than a pick-up truck, and said “That
one is 16 years old.”  I was shocked.
How does a truck that has been driven
in every type of weather for last 16 years
have a shine like my Uncle Mike’s bald
head?
           “One night they washed the fire
engines 5 times,” Chief Merkle said.
Oh, I see why it still shines: Dedication.

THE MEN
They are all young and all they

want to do is make a difference in the
community in which they live. But what
struck me most is what they do beside
volunteer their time to the department.
For example, Brian Merkle, 25, a volun-
teer firefighter, Funeral Director at
Bennett Funeral Homes in Erie, Mi., a
Trustee on the Monroe Township Board
of Trustees, and most importantly a fa-
ther and a husband. The same can be
said for 21 year old David Haynes, who
works for Salvation Army in the reha-
bilitation center with drug and alcohol
abusers.

I was offered just a glimpse into
these young men’s lives and I know they
already have and will continue to strive
to make our community a better place
to live because of one thing they all have.
Dedication.

By Jeff Guthrie
It is said that a

journey of a thou-
sand miles begins
with a single step.
Yet for many that
first step is the
hardest.  Maybe
the “big picture”
seems too far

away, almost unreachable.  Maybe it
seems, it will take too long.  Or maybe,
God for bid, we could fail.  So we settle
back into our comfort zone and do noth-
ing.  We accept this way of living as the
norm because it’s easier than facing
change.  Yet it seems that change is what
we are striving for.  We want to spend
more time with our family, to have finan-
cial freedom and independence and live
life to the fullest.

So why do we continue to fight
it? Fear.  How many times have you had
an idea for a product or business that
made you excited just thinking about it?
You were sure it could be the “next big
thing”. Maybe you made plans, wrote
down ideas and even added a few goals
to the list.  Then reality kicks in.  People
tell you it will never work, money becomes
an issue, and your hot idea begins to cool

down.  The what-ifs begin to enter the
picture.  What if it doesn’t work, what if
no one calls, what if no one buys it and
the list goes on.  Soon you set it aside and
think about it a little longer.  Then the in-
evitable happens.  You’re thumbing
through a magazine or newspaper only to
read about someone that has taken your
idea and made it a success.

Too many times we let fear stand
in the way of opportunities that may only
come along once.  There are times in our
lives when we need to take chances and
welcome change.  Change is inevitable
so you can either embrace it by working
with it or be left behind to watch others
live your dream.  Don’t sell yourself short
and settle for what life gives you because
you’re afraid to fail.  Fear is just an emo-
tion.  Let it become anything more and it
will paralyze you.  Face your fears head
on.  Once you make up your mind to it,
you will be amazed at the confidence you
will gain and the freedom you will feel.

Remember that the cost of doing
nothing is greater than that of doing some-
thing.  Take it one step at a time, set your
standards high and reach for your dream.
I dare you!

Fear Not

Jeff Berry is
your typical young
American male.
Berry can be
found playing gui-
tar in a band, de-
livering pizzas, and
listening to Kid
Rock. On top of
his job, and his

commitment to the band Berry is a full
time student at Monroe County Commu-
nity College (MCCC).

Berry was born on October 30,
the day before Halloween, at Monroe
Mercy Hospital. Living in Monroe
County his whole life, this Jefferson High
School graduate of 2002 can’t wait to see
the world.

Devoted to a higher education,
Berry maintains four classes at MCCC.

MCCC student recognition

734-240-0214
news@themonroejournal.com
www.themonroejournal.com

By Phil Koch
“I really like the teachers. The staff is
personable, and it’s not too big” said
Berry.

Writing for MCCC’s student
newspaper the Agora, Berry picks this
to be his favorite class, “I like writing and
interacting with people I don’t know. I
like the stress that comes with it, gives
me fuel to burn at the gym” said Berry.

At the college Berry has also
taken an interest in Literature. “Short sto-
ries are pretty interesting, in a way it helps
my writing” said Berry.

After his time at MCCC Berry
wants to transfer to Eastern Michigan
University where he will work on finish-
ing a four year degree. Once receiving
his degree Berry hopes to become a ra-
dio talk show personality and maybe write
a column for a newspaper.

PUBLIC VOICE
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Monroe County’s Employee of the
month: Thea Vandercook

NOMINATE A MANAGER OR AN EMPLOYEE TODAY:
Contact the Monroe Journal at 240-0214

THIS PAGE SPONSORED BY:

Thea Vandercook has been
working for Kris Bezeau, Monroe
Branch Manager of Liberty Mortgage
Funding, for about a year, and has be-
come an extremely valuable member of
his staff.  “Not only does she care about
her job and the clients that we work with,
but Thea goes above and beyond as a
mortgage processor,” stated Mr.
Bezeau.  “Thea makes sure that every
person who steps in the door knows what
Liberty Mortgage Funding does and she
also makes sure that they all walk out
with a business card and some free in-
formation if needed.”
 “We have had several clients
that I would never have been able to
assist without Thea’s personal skills and
persistence.  I get compliments from

many clients and professionals about her
ability to handle their needs and make
them feel like they are our only concern.”
 Thea is highly organized and
keeps Mr. Bezeau updated constantly on
pertinent dates and times for files as well
as appointments.  Most processors at
mortgage companies rarely deal with cli-
ents on a day to day basis.  Thea handles
much of the office’s contacts after initial
application and is competent in expedit-
ing closings quickly.  According to
Bezeau, this freedom allows Liberty’s
staff to assist special needs mortgage
clients that other lenders or brokers won’t
work on unless charging huge closing fees
and points.   

Thea is an hourly employee who
stays after to get her job done on a fre-
quent basis without being asked.  She de-
serves the bonuses that she earns.  “If I
had a processor like Thea in the past, my
income would have been significantly in-
creased over the years,” said Bezeau. 
“The trade of becoming a highly efficient
mortgage processor takes years of ex-
perience.  Thea is way ahead of the curve
and is essential in the operations of our
Monroe Branch.” 

“Our industry can be quite diffi-
cult at times with the constantly chang-
ing mortgage guidelines and processes. 
With Thea as part of our staff, we take
many of these changes in stride and the
office atmosphere is friendly and light-
hearted instead of stressful and depress-
ing.”

By John Patterson

Well, by now most of you have
heard about “our” Imagine Monroe
County Project. A citizen based, Com-
munity Vision Process, that will allow
everyone in Monroe County the opportu-
nity to contribute to the hopes and dreams
of our future. First introduced to me sev-
eral years ago by Mayor Jeanette Blazier
of Kingsport, Tennessee, the Community
Vision process has changed the course
of communities across the U.S. and
around the world. By providing citizens
input into areas of interest like economic
development, recreation, education and
the arts (to name just a few) the process
compiles a series of ideas for the com-
munity, in this case the community of
Monroe County, to focus on and work
toward together. One compelling reason
to invest the resources, time and effort
into such a project is the incentive it may
provide our youth to continue to work
hard and get a great education, then keep
that knowledge and experience close to
home for the benefit of our economic
growth and quality of life.

For this reason, our Imagine
Monroe County Project will be kicked off
by a session designated specifically for
youth and will include participants from
eleven (11) school systems from through-
out the County. “The concept has been
met with tremendous enthusiasm,” stated
Bill Saul, a volunteer for Imagine Mon-
roe County and Erie Mason School Board
Member. Mr. Saul added, “Every school,
administrator and student we have talked

Imagine Monroe County kick’s off
with youth

with have expressed both a
strong endorsement of the project and
a contagious excitement to participate!”
He also stated, “I am so proud of this
community...and to be a part of this
project. It is going to have a significant
impact on our future if we can come to-
gether to accomplish the goals
established throughout the process the
way we have during the planning and or-
ganizational phases of it.” 

It is no secret that the emphasis
on capturing the hearts of youth is the
key element in the success of a commu-
nity. Governor Jennifer Granholm has
joined other elected officials and com-
munity leaders in declaring youth the
States most valuable resource. Well,
Monday morning March 1, 2004 in the
auditorium of Monroe High
School...Imagine Monroe County will
attempt to do just that as 165 students
from every corner of our community will
put the plan in motion. Stay tuned for the
details! If you have questions about how
you can be involved in Imagine Monroe
County...call 734.457.1095 and on the
web at www.imaginemonroecounty.org!
 
Contact-
John Patterson
President/CEO
Monroe County Convention &
Tourism Bureau
106 W. Front St.
Monroe, Michigan 48161
734.457.1030 Phone
734.457.1097 Fax
www.monroeinfo.com
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Curves Supports Monroe County
Curves, 30 Minute Fitness and Weight Loss Center, in Monroe will be joining
Curves International Inc. “Food For Friends” food drive to benefit a local
food bank. This year, Curves in Monroe is pleased to donate our food to
Monroe County Food Bank. This bank supplies 7 food closets in the area.

Anyone may drop non-perishable food items at Curves
Monday - Friday 8 - 1pm and 3 - 7pm.

1170 W. Front St.
(734) 240-0036
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Book Review: Dare to Repair

By authors Julie Sussman and
Stephanie Glakas-Tenet
Paperback: $13.75

“This is not your father’s home
repair book.  And it’s not your husband’s,
your brother’s, your boyfriend’s, or the
guy’s next door.”  That’s how authors
Julie Sussman and Stephanie Glakas-
Tenet are describing their Do—It—Her-
self Guide to Fixing (Almost) Anything
in the Home.  As wives of busy CIA
agents (yes, Glakas-Tenet is the wife of
CIA director George Tenet) they often
found themselves alone and frustrated
by home repairs that never seemed to
get finished.  When they consulted the
do—it—yourself guides generally avail-
able on the market, they realized that
these manuals were not written for your
average female repair rookies.  That’s
when they teamed up, learned their way
around the toolbox, and created Dare to
Repair.

According to Julie and
Stephanie, many women have broken the
glass ceiling in corporate America but
don’t know how to fix it. Four times as
many women as men now head house-
holds. Sixty percent of women live alone.
Women are the fastest-growing segment
of home buyers and a driving force be-

hind increased sales at hardware stores.
It’s about time women had their own home
repair manual!

In Dare to Repair, Julie and
Stephanie attack every repair with wit, pa-
tience, and encouragement.  They swear
they’ve done each of these repairs in their
own homes, so when they promise it’s

easy, it’s easy.  Each
easy fix comes illus-
trated and diagramed,
making it easy to iden-
tify the parts, the pro-
cess, and even the tools
required for the job.

This book covers
everything from plumb-
ing to home safety.
With Dare to Repair,
every woman can feel
comfortable taking the
plunge— from fixing a
leaky faucet to cleaning
the gutters.  Learn to
lighten up— whether
it’s removing a broken
light bulb or installing a
dimmer switch.  Ladies,
keep your cool— from
maintaining a
refrigerator’s gasket to
changing the rotation on

a ceiling fan.  The Windows, Walls, and
Doors chapter shows us how to get a
handle on it— from replacing a doorknob
to replacing a broken window.  And finally,
this books can teach us all how to play it
safe— from planning a fire escape route
to installing a smoke detector.

For Sussman and Glakas-Tenet,

writing this book was as much about
learning to fix things around the house
as it was about passing their knowledge
on to others.  They ask each of us to do
the same thing; to pass on new repairs
to the neighbors, mothers, grandmoth-
ers, and sisters in our lives.  They chal-
lenge us to use our own knowledge (of
many things, not only home repair) as a
tool for improving our lives as well as
the lives of others.

From cover to cover, Dare to
Repair is inspirational, easy to follow,
and never condescending.  This book
makes a great gift, no matter whether
you are giving it to a daughter who is
about to live on her own for the first
time, or just buying it for yourself so that
you can start to tackle some of the many
projects that you always thought you
needed a handy—man to do.  No mat-
ter what your reason is for buying this
book, Julie Sussman and Stephanie
Glakas-Tenet promise that once you
start, you won’t want to stop.

For more information about this book,
including a tip of the month, how to
buy this book, what the authors are
up to now, and the accompanying
PBS program, visit
www.daretorepair.com.

By Jen Wilson
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F e a t u r e d  W e b s i t e
Rick Bovinet-Real Estate
Solutions
www.rickbovinet.com
Search commercial and residential
real estate listings

Lee Wayne Corporation
http://topsellers.leewaynecatalog.com
Search thousands of promotional
corporate identity products

Todd Productions
www.toddprod.com
Video production and website de-
sign

Kolton Enterprises
www.shaklee.net/kolton
Preventative health care products
and environmentally safe office and
home products

DB Design Service
www.dbdesignservice.com
View samples from local graphic
design firm

Cyndosura Brilliant Com-
munications
www.cyndosura.com
Our website offers FREE articles
about how public relations and mar-
keting help yuor business grow

Monroe Marketing Group
www.monroemarketinggroup.com
Professional marketing services for
our business community.

Allstar Real Estate Team
www.allstar-home.com
Search residential, commercial
properties and vacant land.

REED VISION
TOTAL FAMILY EYE CARE

www.reedvision.com      1-800-OH-SEE-US

4600 Talmadge Rd.
Toledo, OH 43623

3165 Navarre Ave.
Oregon, OH 43616

1180 N. Monroe St.
Monroe, MI 48162

•   Exams, Contacts & Glasses
•  Glaucoma & Cataract Treatment

•  Most insurances accepted

•  Laser Vision Correction
•  Pediatric Eye Care

CHINA CABINET & matching dining room table,
dark cherry, comes with 4 chairs, 3 leaves, seats
4-10 people. $350 for all. 313-382-7668.
E! GRAPHICS Everything you need from logos,
business cards, brochures, postcards, posters,
flyers, menus, book covers, CD cases and inserts,
CD business cards and more. Professional and
affordable designs! Call 734-735-1381.

1991 FORD T-BIRD. White, runs strong, nice
interior, clean. Slight body damage. Asking only
$600. Call 734-240-0214.

EXTERNAL CD-RW. Pacific Digital. Hardly ever
used. $125 Worth $200. 734-735-1381.

w w w . b i z p a s s e r . c o m

Sign up for FREE membership today!

Pass referrals
Grow your business
Track leads
Track progress
Free

EMPLOYMENT OPPORTUNITIES
NOW HIRING: professional salespeople,
advertising sales, and phone sales for local
publication. The harder you work, the more you
make! Performance based pay. Send resume to:
The Monroe Journal, 14989 S. Dixie, Monroe,
MI 48161

Designers Edge specializes in providing quality control systems to improve your process, reduce errors
and decrease down time. We utilize the latest technology in error checking controls to provide solutions
to your most difficult production problems. We integrate components such as barcode scanners, vision
systems, color sensors, and more, to give you and your company the highest standard of quality and
process improvement. Our job is to make you successful for your customer. At Designers Edge, Inc. we
believe that there is no substitute for total quality control. By implementing a total quality control
system, you will save time and money by reducing downtime, errors, and charge backs from unhappy
customers. Designers Edge is here to help you through the transition to total quality control by providing
systems that work! www.designersedgeinc.com

STAR WARS COLLECTION FOR SALE 1995
and newer. Lots of rares, some signed, call for
details. 419-450-5885.

GREAT INCOME POTENTIAL.
Full or part time. Make a difference in people’s lives.
On lthe job training. Call Mr. Paoli at 734-735-0545

.

MARKETPLACE
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Everyone knows that time flies
when you’re having fun, and for The
Monroe Journal staff, that age-old say-
ing holds true.  Why, it seems like only
yesterday that our first issue hit the
stands.  Surprisingly however, it wasn’t
yesterday, but one year ago this month.

The Monroe Journal one year anniversary
In March of 2003, three young

creative and excited minds sat around a
kitchen table discussing the possibility of
a business-focused newspaper devoted
to Monroe County.  After limited debate,
it was determined that with our talents,
experience and personal contacts com-
bined, we could and would produce the
Monroe Business Journal, later to be-
come the Monroe Journal.  Diving
headfirst into the difficult task should
have produced an immense headache,
but the product of our imagination was
a 12 page newspaper that received in-
credibly positive feedback from both
advertisers and readers.  “We really
need this,” they’d say time and time
again.

For those who remember Vol.
1 Issue 1, it was rather hollow and flimsy
compared to today’s publication.  How-
ever, four key elements aided in its popu-
larity with casual readers.

The first issue was simple, posi-
tive, friendly, and informative.  It had

been created with good intentions and
hard work. It had been created by
people who care about our community.
Though many things have changed
within the Monroe Journal office, those
elements will remain our foundation.

The Monroe Journal has grown
to 20 pages of content, adding more per-
sonal community content such as the
employee and manager of the month.
Older members of the community are
recognized as the grandparent of the
month.  At the opposite end of an age
bracket, each issue contains a kid quote
where children reply to common ques-
tions.  These columns, a food review,
student interview, etc. have been added
to the Monroe Journal for your enjoy-
ment and involvement with the commu-
nity.  More columns and a few extra
pages will continue to be added as our
publication progresses.  As for distribu-
tion, that too has improved greatly as
evident on page 2.  The printed distribu-
tion list is our way of acknowledging

those businesses and establishments who
provide consistent locations for readers
to find their copy each month.  Now, as
a supporter of the Monroe County Habi-
tat for Humanity through corporate spon-
sorship and subscription sales, our in-
volvement with Monroe County has
come full circle.

It is my pleasure to announce
The Monroe Journal’s one-year anniver-
sary!  We are greatly pleased to be a
part of this community, and hope for an-
other productive year.  A special thanks
is in order for those who have been di-
rectly involved with production and dis-
tribution of the journal: Ben Belknap,
Chris McDowell, Amelia Church, Milton
Jackson, Julie Jacobs, Cindy Orlandi,
Nick Wilson, Phil Coch, Jeff Guthrie, Bob
Oliver, Mike McHone, Andy Jones, Tom
Kordowski, Korrine Milks, and Jen Wil-
son.

Justin Matley, Owner
The Monroe Journal


